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GENE-AND-LAB-BASED,

LIFESTYLE, ENVIRONMENTAL,
AND SOCIOECONOMIC

ASSESSMENTS

1. PURPOSE (WHY - NOBLE AIM) 
2. RESEARCH (WHO) 

3. HYPOTHESIS (WHAT)
4. EXPERIMENT (HOW)

5. ANALYSIS (THOUGHTS BECOME THINGS)
6. CONCLUSION (ACTION TRUMPS EVERYTHING)

PODCAST
HEALTH SHORTS

GROUP ACTIVITIES
ONE-ON-ONE

MICRO-COURSES

HEALTH & WELLNESS COACHES
HEALTH & WELLNESS CONSULTANTS

HEALTH & WELLNESS THERAPISTS
HEALTH & WELLNESS TRAINERS

H2 BRANDED APPAREL
APPROVED BOOKS/MATERIALS

HEALTH & WELLNESS PRODUCTS 

FUNNEL

COMORBIDITIES
OBESITY

PERSONAL PAIN

HEALTHIEST
HUMANS

1. PURPOSE (WHY - NOBLE AIM) 
2. RESEARCH (WHO) 

3. HYPOTHESIS (WHAT)
4. EXPERIMENT (HOW)

5. ANALYSIS (THOUGHTS BECOME THINGS)
6. CONCLUSION (ACTION TRUMPS EVERYTHING)

PERSONAL GAIN

PROBLEMS SOLUTIONS

TRIPLED SINCE 1975
WORLDWIDE 2 BILLION

U.S. 200 MILLION
$92,235 / PERSON
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HEALTH SCIENCE CAMPUS (HSC)

HOME (EDEN)

EXTERNAL INTERNAL

© HEALTHIEST HUMANS, INC. ALL RIGHTS RESERVED

HEALTHIEST
HUMANS

HOME AS HEALTH
VISION MISSION
DEMOCRATIZE HEALTH EMPOWER HUMANS

STRATEGIC INTELLIGENCE
HELP HUMANS LOOK & FEEL AWESOME

SPACESSPACES

RESTORE EDEN (HUMAN HEALTH)

BEDROOM
KITCHEN

DINING ROOM
LIVING ROOM

BATHROOM
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GENE-AND-LAB-BASED,

LIFESTYLE, ENVIRONMENTAL,
AND SOCIOECONOMIC

ASSESSMENTS

1. PURPOSE (WHY - NOBLE AIM) 
2. RESEARCH (WHO) 

3. HYPOTHESIS (WHAT)
4. EXPERIMENT (HOW)

5. ANALYSIS (THOUGHTS BECOME THINGS)
6. CONCLUSION (ACTION TRUMPS EVERYTHING)

PODCAST
HEALTH SHORTS

GROUP ACTIVITIES
ONE-ON-ONE

MICRO-COURSES

WELLNESS COACHES
WELLNESS CONSULTANTS

WELLNESS THERAPISTS
WELLNESS TRAINERS

H2 BRANDED APPAREL
APPROVED BOOKS/MATERIALS

WELLNESS PRODUCTS/SERVICES 

1. PURPOSE (WHY - NOBLE AIM) 
2. RESEARCH (WHO) 

3. HYPOTHESIS (WHAT)
4. EXPERIMENT (HOW)

5. ANALYSIS (THOUGHTS BECOME THINGS)
6. CONCLUSION (ACTION TRUMPS EVERYTHING)

PRODUCTS / SERVICES
Connections (Family as Health)

Conviction (Faith as Health)
Consumption (Food as Health)

Conditioning (Fitness as Health)
Career (Finances as Health)
Choice (Freedom as Health)
Cultivation (Fresh as Health)
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INSOURCE WELLNESS

OFFICE
GYM

GARAGE
BASEMENT
OUTDOOR10 X SPACES

START YOUR DAY END YOUR DAY

INSOURCE WELLNESS

RESTORE EDEN (HUMAN HEALTH)


